JEFFREY C. ADLER, PRC
President

Mr. Adler received his B.S.E. in Marketing and Decision Sciences from The Wharton School of the University of Pennsylvania.  His professional experience includes over twenty-five years in various research and consulting assignments.  Mr. Adler's expertise in both quantitative and qualitative research methods is applied to such areas as product testing, new product development and positioning, customer satisfaction studies, publishing studies, and advertising research.  He is skilled in all areas of survey research, including study design, questionnaire development, and analysis.  Mr. Adler has personally supervised well over 1,000 studies, and has analyzed results from hundreds more.

Mr. Adler's primary role at Centrac DC is that of an Account Manager, with responsibility for the company's marketing and new account development efforts as well as long term strategic planning.  However, he always remains active in daily project management, and in the recruitment / training / evaluation of full and part time employees.

Professional Experience

Prior to purchasing Centrac DC in 1997, Mr. Adler was Vice President of Woelfel Research, Inc., which was listed as one of Advertising Age's "Top 100" largest marketing research companies.  His previous experience also includes positions as Supervisor, Market Research for Procter & Gamble, and Senior Product Manager and Statewide Marketing Officer for Florida National Bank (a top 100 commercial bank).  Mr. Adler has worked across many categories, including:  Beauty Care, Foods, Food Service, Beverages, Laundry Products, Household Cleaning Products, Bar Soaps, Personal Care Products, Paper Products, Power Tools, Dental Supplies, Utilities, Convenience Store Supplies, Gasoline Stations, Car Washes, Motor Oil, Automotive Products, Commercial Lubricants, Industrial Products, Trash Bags, Household Products, Lodging, Leisure Attractions, Jewelry, Office Products, Telecommunications, Retail Stores, Pharmaceuticals, Pharmaceutical Publications, Medical and Surgical, Mail Order Catalogs, Educational Products, Magazine Publishing, Books, Information Services, Financial Services, and Financial Service Enhancements.

Certification

Mr. Adler was one of the first few individuals to receive the prestigious Professional Researcher Certification at the Expert level from the Marketing Research Association.  The PRC certifies an individual is proficient in current research practices related to his or her job category, and signifies that the individual has met a stringent set of criteria and possesses the knowledge and practical experience in marketing research necessary to earn this esteemed credential.  Mr. Adler has also received "Pinnacle 100" certification in the Professional Development Program of the American Marketing Association
Lectures/Presentations/Publications

Mr. Adler is an annual guest lecturer in the Marketing Department at The Wharton School.  He is a much respected and highly rated faculty member of the American Marketing Association’s Market Research Boot Camp™.  In addition, Mr. Adler has guest lectured at many universities in the Washington area, and has been a guest on the program Research = Marketing Power in the University of Maryland University College educational television series Marketing for Managers (MGMT 410).  

Associations

Mr. Adler is a Past President of the Mid-Atlantic Chapter of the Marketing Research Association, and is responsible for the Chapter's Job Bank.  He also serves on the Association's National Business Services Work Group, where he has chaired and participated in a number of industry task forces.  Additionally, he has held a variety of positions in the Metropolitan Washington Chapter of the American Marketing Association including Assistant Vice President, Speaker Recruitment and Chairman, Annual Marketing Research Program & Trade Show.  He is currently the chapter’s Market Research Special Interest Group Co-chair.  Mr. Adler currently serves as the Membership Director of the Pharmaceutical Marketing Research Group.  Mr. Adler is an active member of MENG (Marketing Executives Networking Group) and the Medical and Surgical Marketing Research Group.  Mr. Adler is Director of Operations of the Wharton Leads Council of Washington, D.C., and also serves as the group’s official Ambassador to other Wharton Leads Councils.
Awards

Mr. Adler was honored in 2007 as the first recipient of the Pharmaceutical Marketing Research Group’s Circle of Excellence Award.  This award was created to recognize PMRG employees, volunteers and officers who advance the PMRG through extraordinary efforts.  Recipients routinely fulfill the following criteria: 

· Delivers greater than expected results by assuming greater responsibility beyond outlined goals and objectives

· Advocates PMRG beyond personal gain 

· Participate regularly in PMRG activities (conferences/volunteer structure/committees) 

Mr. Adler is listed in Marquis Who's Who in the South and Southwest, Marquis Who's Who in Finance and Industry, Marquis Who's Who in the Media and Communications, Marquis Who's Who in the World, Outstanding Young Men of America, Strathmore's Who's Who, International Who’s Who of Entrepreneurs, and Who's Who Worldwide.

Presentations/Publications

Some of Mr. Adler’s presentations have included:

· VAN WESTENDORP: PRICING RESEARCH FOR MARKETING RESEARCHERS
 SEQ CHAPTER \h \r 1The Advertising Research Foundation (ARF) 60th Anniversary Annual Conference, THE 21st CENTURY IS NOW?  ARE YOU READY?
·  SEQ CHAPTER \h \r 1

 SEQ CHAPTER \h \r 1PRODUCT OPTIMIZATION:  SEQ CHAPTER \h \r 1TALES OF MYSTERIOUS FAILURES & SWEET SUCCESSES  SEQ CHAPTER \h \r 1The Advertising Research Foundation (ARF) 41st Annual Conference, Research Solutions For The Hard-Nosed ‘90s
·  SEQ CHAPTER \h \r 1

 SEQ CHAPTER \h \r 1PROVEN ADVERTISING IMPROVEMENT THROUGH ACTIONABLE RESEARCH
 SEQ CHAPTER \h \r 1The Advertising Research Foundation (ARF) 40th Annual Conference,  SEQ CHAPTER \h \r 1 REDEFINING Research For Today's Marketing Realities

·  SEQ CHAPTER \h \r 1TURF: AN "UNDUPLICATED" APPROACH TO EFFECTIVE ADVERTISING
 SEQ CHAPTER \h \r 1The Advertising Research Foundation (ARF) 43rd Annual Conference, Brands in the Fast-Forward Future

·  SEQ CHAPTER \h \r 1Understanding Product Optimization and Sharing Actionable Strategies to Prevent Product Failure
Institute for International Research,  SEQ CHAPTER \h \r 1The Market Research Event 2006, Research for New Product Development & Innovation track
· Things to Consider When Planning for Public Relations Research
The Public Relations Society of America (PRSA), DC Chapter  Professional Development Workshop, August 2007
· Tastes Great. Less Filling. Stated Importance. Derived Importance.
Moving beyond the never-ending conflict to achieve product optimization.

Institute for International Research,  SEQ CHAPTER \h \r 1The Market Research Event 2007, Research for New Product Development & Innovation track
Mr. Adler has been featured in articles in Quirk’s Marketing Research Review, including:

·  SEQ CHAPTER \h \r 1Fueling competition: Surveys keep tabs on Washington Gas customers in wake of deregulation
 SEQ CHAPTER \h \r 1Article QuickLink Number: 0659
Published: February, 2001

·  SEQ CHAPTER \h \r 1Your prescription is ready: USP asks pharmacists to evaluate new drug information source
Article QuickLink Number: 0220
Published: April, 1997

 SEQ CHAPTER \h \r 1
